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This study investigates how English health and illness metaphors are
translated into Arabic, using examples from the BBC, Project Syndicate, and
the Financial Times within the context of economic discourse. Applying
cognitive metaphor theory, it examines metaphorical expressions related to
health and illness in financial texts, exploring how these metaphors shape
economic ideas and assessing the effectiveness of their Arabic translations.
The research highlights the crucial role of health and illness metaphors in
expressing complex economic conditions and their importance in both
English and Arabic economic discussions. The results show that while literal
translations often preserve the metaphorical meaning, some translators
choose non-metaphorical equivalents, which can alter the metaphor’s
impact and diminish clarity. The findings also emphasize the need for
cognitive equivalence in metaphor translation and support approaches that
improve mutual understanding of economic phenomena across languages,
ensuring the original meaning of the metaphors is maintained. The study
concludes that successful translation of these metaphors depends on
understanding their cognitive functions and the genre’s context; strategies
should aim to preserve the conceptual core of metaphors to facilitate clear
communication with both expert and general audiences.
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Introduction

Within translation studies, a cognitive view of metaphor shifts the focus of “trans-
latability” from isolated wordings to the shared — or not — conceptual systems of
source and target cultures (Hong and Rossi 2021; Garello 2024). Based in cogni-
tive linguistics, this approach considers metaphors not just as decorative figures
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but as core structures of thought. Following Lakoft and Johnson’s explanation
of conceptual metaphor (2008), business language often uses health schemas to
frame complex economic conditions. For example, phrases like the company is
sick or the economy is suffering project the source domain of bodily health onto a
target domain of markets and institutions; likewise, a healthy market and strong
growth symbolize vitality and strength (Lakoft and Johnson 2020; Luri, Schau,
and Ghosh 2024).

Using this perspective, the current study explores how metaphors influence
perceptions of economic reality and how translators either reproduce or reshape
that framing in Arabic. It builds on Reema Nazzal (2017) by integrating a clearer
cognitive rationale with a thorough evaluation of translation decisions and their
effects on readers’ inferences. The corpus includes in-text metaphors taken from
real business articles in Financial Times, BBC, and Project Syndicate, sources that
target both general and expert audiences.

A persistent challenge is balancing cognitive fidelity and traditional fluency
in Arabic economic prose (Gebbia 2023; Dickins 2005). Literal translations can
preserve the metaphor’s conceptual meaning but may seem unusual in the target
culture; common Arabic metaphors or simple paraphrases often read smoothly
but risk reducing emphasis or altering interpretation (Dickins 2005; Nazzal 2017).
The analysis shows how professional translators manage this balance and argues
that focusing on conceptual accuracy — based on genre norms and audience
needs — most effectively maintains the metaphor’s communicative function
across languages.

2. Research questions

Metaphor in English economic discourse is not just a stylistic choice but a key
tool for explaining ideas. Its main purpose is to clarify complex concepts, making
it essential in business writing and a major challenge for translation into Arabic.

The challenge is twofold. First, the meaning of these metaphors depends
on context, requiring the translator to analyze each instance anew. Second, an
incorrect translation can confuse the reader, undermining the metaphor’s goal of
clarity. Translators must decide whether to replicate, substitute, or paraphrase the
metaphor.

This study addresses these issues by asking:

1. How can a cognitive analysis deepen our understanding of business metaphors?
2. Which translation strategies are most effective for rendering these metaphors
in Arabic, and why?
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3.  Significance of the study

Research on metaphor has expanded beyond literature to include non-literary
fields, with business metaphors now a major focus. This study builds on that trend
by examining how health and illness metaphors function in English economic
journalism and how they are translated into Arabic, using a cognitive linguistics
approach. Using data from Project Syndicate, BBC, and Financial Times — publi-
cations serving both specialists and general readers — it explores techniques and
challenges in metaphor translation, providing practical insights for translation
studies and cross-linguistic economic discourse.

4. Methodology

4.1 Corpus and data selection

The data for this study includes ten distinct instances of health and illness
metaphors used in economic discourse. These examples were systematically gath-
ered from a corpus of about 20 business articles published between 2015 and
2016 on the websites of the Financial Times, BBC, and Project Syndicate. The
choice of these sources was based on their global readership, which encompasses
both specialists and the general public, as well as their established practice of
providing high-quality, parallel Arabic translations on affiliated platforms (Al-
Igtissadia, BBC Arabic, and Project Syndicate Arabic), offering a reliable foun-
dation for comparison. (See Appendix for transliteration). The selection of each
metaphorical expression was guided by two criteria:

1. The expression had to be a clear instance of a metaphor from the HEALTH/
ILLNESS source domain used to conceptualize an economic situation or entity
(the target domain).

2. An official, professionally produced Arabic translation of the source article
had to be available, allowing for a direct comparison of translation choices.

4.2 Analytical framework and procedure

The analysis is based on Cognitive Metaphor Theory, which offers the essential
framework for understanding how metaphors serve as cognitive tools. Each
English-Arabic pair undergoes a multi-stage process designed for a thorough
analysis. First, the source text metaphor is identified and examined from a cogni-
tive perspective to determine its underlying conceptual metaphor (for example,
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A Company’s Financial State Is a Body’s Health), along with its source and target
domains, functions, and conventionality within the specific business context.
Then, the Arabic translation is analyzed to identify the strategy used, classifying
the solution mainly as either metaphor into the same metaphor or metaphor
into a non-metaphor, based on the data collected. Finally, a comparative concep-
tual analysis is performed to objectively assess how the translator handled the
conceptual transfer. This phase goes beyond simple classification to explore how
the message from the source text is reconceptualized for the target audience,
examining whether the original conceptual mapping is maintained, changed, or
replaced, and considering the influence of various factors — including linguistic,
textual, and sociocultural elements — that likely influenced the final decision.

4.3 Methodological stance and limitations

This study recognizes that translation data from professional media outlets
reflects factors beyond just language transfer. These can include institutional style
guides, editorial policies, or the individual translator’s choices and interpretations.
Therefore, the goal of this study is descriptive, not prescriptive. It does not aim to
critique individual translators or recommend a single “correct” approach. Instead,
it focuses on identifying and describing patterns in how a specific category of
metaphors is handled in a professional context. By examining how translators
bridge conceptual frames, this study aims to provide objective insights into the
complex decision-making process involved in translating metaphorical language
in economic discourse.

5. Literature review

5.1 Metaphor in business texts

Recent scholarship highlights the essential role of metaphor in economic writing.
Deirdre McCloskey (1995) argues that metaphors are fundamental to economics,
even if economists are unaware of their use, stating, “Economists are poets but do
not know it” (219). This importance also applies to teaching: Mihaela Vasiloaia,
Gaisoa-Issa, and Vergara-Issa (2011,231-240) emphasize the significance of meta-
phor in economic textbooks, especially for non-native English speakers, noting
that “insights into metaphor in general will hopefully be of assistance to
students... in their struggle to understand economic texts” (232). Furthermore,
they (2011) identify two main functions of these metaphors: as a language neces-
sity and as a cognitive tool, rather than merely decorative. Similarly, Shehab et al.
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(2022a; 2022b) affirm that business metaphors support understanding by aiding
cognition rather than simply decorating texts. Skorczynska and Deignan (2006)
demonstrate that metaphor use varies based on audience and purpose, with
popular business discourse employing metaphors more frequently and differently
than scientific texts.

Building on Willie Henderson’s (2006) work, they proposed a functional clas-
sification of business metaphors, identifying three main types:

1. Illustrating: Metaphors used as simple textual decoration.
2. Generic: Metaphors that serve as textual organizing devices.
3. Modelling: Metaphors that conceptualize economic situations.

They also added a fourth function, “filling a terminological gap,” where a meta-
phor becomes a standard term out of linguistic necessity (e.g., “cash flow”). Their
results showed that popular discourse favors “generic” and “terminological gap”
metaphors, while scientific discourse avoids generic metaphors, opting for “illus-
trating” and “modelling” types instead. They concluded that these choices are
influenced by the readership, purpose, and the audience’s level of subject matter
knowledge.

Similarly, Michael White (1997,242) examined the powerful effects of meta-
phor in press coverage of a currency crisis. He argued that extensive use of
metaphors improves a text’s cohesion through interconnected expressions and
semantic connections. Additionally, a metaphor’s structural logic strengthens the
overall coherence by supporting the arguments. White highlights that the
frequent use of metaphor in journalism arises from its role as a “contributor to
ease of perception on the part of the readers” He concludes that its widespread
use clearly shows its “essential communicative role in journalism.

5.2 Metaphor translation

Peter Newmark (1981) considers metaphor translation inherently complex due to
the vivid brevity metaphors provide. He distinguishes between simple (single-
word) and complex (idiomatic) metaphors and describes seven procedures for
translating them. His preferred approach is to recreate the same image in the
target language (TL), especially when it is culturally equivalent. If that is not
possible, translators can replace it with a common TL image, turn it into a simile,
or explain its meaning to ensure understanding. When there is significant cultural
difference, conveying only the metaphor’s sense might be most effective, but it
requires careful analysis of its emotional and factual elements. Newmark also
permits removing unnecessary metaphors or merging them with their meaning
when they are repeated in the text.
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In business translation, preserving the metaphor’s communicative role is
essential. Jeremy Munday (2008), criticizing the functionalist views of Katharina
Reiss, Christiane Nord, and Hans J. Vermeer (2014), argues that business
metaphors need attention to both expressive form and content. Annette C. Sjorup
(2013) also emphasizes the importance of recognizing metaphor salience and styl-
istic differences across languages. Stefano Arduini (2007) elaborates by classifying
strategies as source-oriented (e.g., metaphor-to-metaphor) or target-oriented
(e.g., adding a metaphor), noting that target-oriented approaches show the trans-
lator’s “compensatory mechanisms.”

5.3 Cultural conceptualizations in metaphor translation

Beyond universal cognitive processes, metaphor interpretation and translation
are also influenced by culture-specific thought patterns (Raymond Boers, 2003).
Farzad Sharifian (2003) introduces the idea of cultural conceptualizations —
shared schemas, categories, and metaphors within a culture — that shape how
people understand the world. Therefore, a metaphor that is clear in one culture
may be confusing or have different meanings in another if it triggers different
cultural schemas (Sarah Jabarout, 2016; Andreas Musolff, 2016). Translators need
to evaluate whether these conceptualizations are maintained, changed, or unfa-
miliar in the target language (Sharifian, 2003).

Sharifian (2003) illustrates this with the English metaphor Argument is War
(e.g., he shot down my argument), which resonates in cultures where argument
is seen as competition but may confuse those where it’s viewed as a collaborative
process. Rema Nazzal (2017) notes that literal translation in such cases can miss
both meaning and emotional nuance.

In our study, while the Health/Illness domain has physiological universality,
cultural variations influence how health and illness are understood — affecting
metaphor use and translation. Although the main focus is on general cognitive
metaphor theory, acknowledging cultural conceptualizations enhances the
analysis. It indicates that translators’ metaphor choices are not only based on cogni-
tion or language but are also shaped by culture — an aspect that, although beyond
this study’s scope, remains essential for understanding translation decisions.

6. Cognitive theory of metaphor
The cognitive theory of metaphor challenges the traditional view that considers it

just a rhetorical device. Instead, this theory suggests that metaphor is a core cogni-
tive tool shaping our daily experiences, claiming that our conceptual system itself
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is inherently metaphorical. Lakoft and Johnson argue that “our ordinary concep-
tual system, in terms of which we both think and act, is fundamentally metaphor-
ical in nature” (2008,3). According to their framework, the human mind does
not simply use metaphor; it is built upon it, making the existence of conceptual
metaphors a necessary condition for linguistic ones. They define the core of this
‘understanding and experiencing one kind of thing in terms
of another” (5). Therefore, metaphor is presented not as a feature of language, but
as a cognitive mechanism through which one conceptual domain is understood
by, or mapped onto, another.

Cognitive metaphor theory makes an important distinction between the
core conceptual metaphor and its surface linguistic expressions. As Zoltan
Kovecses (2010,3) explains, a conceptual metaphor is the mental process of
“understanding one conceptual domain in terms of another;,” where a conceptual
domain is any “coherent organization of experience” In contrast, metaphorical
linguistic expressions are the specific “words or other linguistic expressions”

cognitive process as °

borrowed from the more concrete domain to describe the abstract one. This rela-
tionship is clearly shown by the conceptual metaphor Argument is War. From
this single idea, many linguistic expressions develop, such as “Your claims are
indefensible,” “He attacked every weak point of my argument,” and “His criti-
cism was right on target” (6). In each case, our view of an argument is shaped
by our knowledge of war.

This framework is based on the core components of source domain, target
domain, and mappings (Colston 2023; Ashurova and Galieva 2024). The target
domain is the abstract idea to be understood (e.g., Argument), while the source
domain is the more concrete concept from which we draw understanding (e.g.,
WAR). In the expression “you should defend your point,” the abstract target
(argument) is understood through a quality (“defend”) derived from the concrete
source (war) (Kovecses 2010, 4).

The connection between these domains is established through mappings,
which Ké6vecses (2010, 8) defines as the “set of systematic correspondences between
the source and the target” This mapping is essential to the theory. To highlight
that understanding flows from the concrete to the abstract, the notational conven-
tion is reversed from target-source to source-target. As Kévecses (2010,8) notes,
“We adopt this convention to emphasize the point that understanding typically
goes from the more concrete to the more abstract concept,” as seen in conceptual
metaphors like Social organizations are plants.

a. He works for the local branch of the bank.

b. Our company is growing.
c. They had to prune the workforce.
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d. The organization was rooted in the old church.

There is now a flourishing black market in software there.

f.  His business blossomed when the railways put his establishment within reach
of the big city.

g. Employers reaped enormous benefits from cheap foreign labor.

o

Figure 1 briefly explains how we can see the source domain, target domain, and
their mappings with the relationships between them Kovecses (2010):

Target domain
More abstract
More complex
Typically abstract
Ex: Business

Source domain
Less abstract
Less complex
Typically concrete
Ex: War

Mappings
“Set of correspondences”

d N
N L

Figure 1. Source domain, target domain, and mappings with the relation between them

6.1 Economy as a target domain

In cognitive linguistics, the concept of economy is viewed as a target domain.
Kévecses (2010,28), in his discussion of common target domains and their key
sources, argues that the economy is understood through metaphors where “build-
ings,” “
presents several conceptual metaphors related to business, including that
economic systems are buildings, careers are buildings, social organizations (such as
companies) are plants, and a company is a person.

These target domains, “economic system,” “career,” “social organization,” and
“company,” are all grouped under the broader concept of an “abstract complex
system,” which is described as an abstract arrangement of entities. These complex
systems have key properties that influence the language used to describe them:

“function, stability, development and condition.” To understand these properties,

plants,” and “journey” are the most frequently cited source domains. He

» «

four main source domains are highlighted: “building,” “plant,” “machine,” and
“human body” Kovecses (2010,12).

Other scholars expand the metaphorical toolkit. Eva Kovacs (2006), for
example, suggests several other influential conceptual metaphors in business
discourse.
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a. Business is war: Drawing on battles, strategies, and victory, mapped onto busi-
ness negotiations and outcomes.

b. Business is a game and sport: Emphasizing competition, rules, players,
winners, and losers.

. Business is marriage: Using romantic and marital stages to describe corporate
mergers and partnerships.

d. Business is acting/dancing: Framing businessmen as performers in theatrical
or choreographed settings.

Kévecses (2010,33-34) also emphasizes the conventional nature of conceptual
metaphors, distinguishing between highly conventional ones — common in busi-
ness discourse — and more creative or poetic types. This conventionality applies
not just to language but also to the conceptual metaphors themselves. The
following are examples he provides of conventional conceptual metaphors and
the typical linguistic expressions they produce.

Social organizations are plants: The company is growing fast

Life is journey: He had a head start in life

Argument is war: I defended my argument

Theories are buildings: We have to construct a new theory (Kovecses 2010,23)

In a similar way, the conceptual metaphor this study is built on, Business is
Health/Illness, is a good example of a common metaphor (Miles 2024). Its
commonness comes from its role as a natural and widely accepted way to under-
stand and talk about business. This is clear in the widespread use of specific
metaphors within economic language; terms like “player,” “major players,’
“collapse,” “recovery; and “health” have become so frequently used that they are
now standard parts of the field (Miles 2025). A thorough judgment of ‘naturalness’
would require a large-scale analysis of a corpus, which is beyond the scope of this
paper; however, the frequent appearance of these terms in specialized journalism
strongly suggests their conventional status.

A metaphor’s level of conventionality plays a crucial role in determining its
translation. When a metaphor is common in the source language, translators
should find its most established and accepted equivalent in the target language
(Abdi 2024). In Examples8 and o9, translating “health/healthy” into
nonmetaphorical Arabic terms may suggest an underestimation of the metaphor’s
conventionality and communicative function in the target culture.

The metaphor “financial maneuvers” further illustrates this point. While it
is common in English, its literal Arabic equivalent, &l &lygle, (munawarat
maliyya), is less usual. However, as it becomes more common in Arabic, it may
gradually become more accepted and effective over time.



[10]

Ekrema Shehab, Heba Yassen, and Abdul-Rahman Qadan

7. Discussion

7.1 Business is health and\or illness

The Health/Illness source domain is a key framework for understanding the
economy, as established by scholars like Koévecses (2010,19) and Kovacs
(2006, 71). Far from just being stylistic, these metaphors play an important cogni-
tive role: they convey specialized, business-related concepts and help make
abstract economic ideas more understandable. This functional role is a notable
and significant characteristic of the economic discourse examined in this study.

Mohammed Nader’s (2013) research on Financial Times articles provides
extensive evidence for this phenomenon. Her work shows a systematic mapping
of linguistic metaphors from the Health/Illness domain onto the target domain
of the economy, identifying a high frequency of terms like “contagion,” “healthy;’
and “recovery;,” which are now integral to economic terminology. She identifies
four predominant conceptual metaphors structuring this discourse: economy is
a disease; economy is a patient; economic issues are illnesses and/or diseases;
and economic slowdown is a state of physical health. Nader concludes that these
metaphors are not only helpful but also highly functional, especially in
“expressing the process of restoring the health of the economic system” (133).
Their pervasiveness has led them to become “strongly entrenched cognitively in
the English culture” (138), a testament to how “terms from the domain of medi-
cine have enriched economic discourse” (133).

The established importance of this metaphorical system informs the current
analysis. This section now focuses on examining the translation strategies used
for these metaphors in English to Arabic business texts. From a cognitive perspec-
tive, the analysis will emphasize the role of the metaphor in business commu-
nication and assess the effectiveness of the translation choices. The data shows
that health and illness metaphors are key to clarifying business concepts, which
directly impacts the best translation approach. Table (1) summarizes the strategies
employed and their frequency.

We should note here that 6 out of the 9 metaphors used in our study are genre-
specific metaphors. The generic and genre-specific metaphors of the Health

ess/source domain are:

a. Generic metaphors: poison, schizophrenia, falls
b. Genre specific metaphors: healthy levels, health, collapse, recovery, conta-
gion, and underweight
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Table 1. Translation strategies used in translating health/illness metaphors

Translation English metaphor Arabic translation Frequency of

strategy translation
technique

Metaphor into contagious financial - dasall W Sblasyl 8

same metaphor  turmoil...

Metaphor into cut its rating of its oSt dad]l pas 2
non-metaphor shares to “underweight’. . ], ¢ Ol @Syl pgusd

7.2 English metaphor into Arabic same metaphor

In Example (1), the metaphorical expression “healthy levels” is taken from an
article on Petrobras, Brazil’s largest oil company, which is struggling with serious
financial difficulties, especially concerning debt repayments it must meet.

Example1 “Lucas Aritizabal of Fitch Ratings says Petrobras has the money to meet
the near-term obligations, given it has a bout 26bn of cash in hand. To
maintain these healthy levels, it is seeking to sell assets ...".

(Financial Times 2015)

Jloadl lgaad © Lulsagsn 7ol yicd Olagad dlSg o JUl guunyl JulSol Jods
oo 3393 slda 62 9o LIl gl y8lgw Y 1A ddseruall (gilal 3] dled
(Al-Igtissadia 2015)

The phrase “healthy levels” in the source text triggers the conceptual metaphor
‘A Company’s Financial State is a Body’s Health, a specific and traditional meta-
phor within English financial language. This mapping from the domain of human
biology (health) to the domain of corporate finance (Petrobras’s cash reserves)
is more than just decorative; it plays a key cognitive role by framing an abstract
financial situation in tangible, universally understood terms. The use of “healthy”
explicitly conveys ideas of balance and stability, suggesting a well-functioning
system, while framing the company’s issues as an “illness” and asset sales as a
“treatment.” It also implies a range from “unhealthy” to “robust.” This metaphor-
ical framing improves both the clarity and effectiveness of the message, making a
complex financial strategy easier to understand for a diverse audience.

The translator’s choice to render “healthy levels” as dowall Slgzuall (al-
mustawayat al-sihiyya) reflects a thoughtful decision-making process influenced
by multiple factors. From conceptual and sociocultural views, the translator
correctly recognizes that the Health/Illness source domain has strong conceptual
relevance across cultures, making it easy for the target audience to understand.
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The act of reconceptualization is therefore minimal, allowing for a smooth trans-
lation of meaning. Linguistically, while the English phrase is very common, its
Arabic equivalent might be less so in this specific case. However, the translator
focuses on maintaining the conceptual integrity of the original text, creating a
clear and understandable message that preserves the consistency of the text, espe-
cially if related metaphors like “recovery” appear later.

To understand the effectiveness of this choice, it is useful to consider alter-
native, nonmetaphorical solutions. For example, a paraphrase like &3l & gtaall
(al-mustawayat al-amina — “the safe levels”) or an explicitation like &slguall
Sl aylyizwl yass Al (al-mustawayat allati tadman istiqraraha al-mali — “the
levels that guarantee its financial stability”) would provide immediate, clear
understanding. However, this clarity comes at a cost. Such options would
diminish the conceptual depth of the original, losing the entire diagnostic frame-
work of illness, treatment, and recovery that “healthy” activates. They would
reconceptualize the message as a simple binary of safe/unsafe, removing the
more complex and dynamic biological narrative. The translator’s chosen strategy,
while seemingly literal, actively preserves the source text’s cognitive and rhetorical
strength, successfully rethinking the financial narrative for the Arabic reader
while maintaining its depth, coherence, and persuasive impact.

Example 2 “As the sell-off gained pace, the list of explanations for why it was
happening grew longer. It was China’s stagnation. It was poor global
economic growth. It was low oil prices. It was interest rates turning
negative. It was fear about banks’ capital. It was looming loan losses. It
was herd mentality spiraling out of control. It was schizophrenia™.
“Rational people suspend rationality in fast moving markets’, says a
senior banker “There’s no single cause you can point to. It’s pick your
poison’” (Financial Times 2016)

5 Ol gl A8 D311 A8l gl Sliale b ceylud sl gl 3o ¢
$3Lazddl gadll nd 5o sl ipeall 5 35Syl 9 el dia Boas 5 Lol
ol it 1 58I lmaal Joou5 la) gl ol laaal olassl sa Lagyg allal
2ol LAl Bl Slus ol (Saall g adylaall L8 Jlall aly play Bolsall
sl 1S alalg 8ylagud] e dmyls] galal] dlic of cod] o 3381
“ sl

dyos 2 lowdl S didlaall ¢y palay ¢y5a0lamll € oyed paall S axl Joy ¢
S e o o Syl 55 4y o i )
i (Al-Igtissadia, 2016) "Ly

As shown in Example (2), the source text uses two metaphors from the Health/
Illness domain to describe a chaotic market sell-off: “schizophrenia” and “pick
your poison.” The journalist first lists several possible causes for the market’s
turmoil, ending with the diagnostic term “schizophrenia,” a metaphor from the
health domain that conveys the erratic, unpredictable, and fragmented behavior
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of the market. This choice presents the journalist as a clinician assessing a patient,
vividly illustrating the chaotic state of the financial sector. The term effectively
captures the volatility and contradictory actions within the market, simplifying
complex phenomena while adding a sense of urgency similar to a medical emer-
gency. By personifying economic institutions and comparing them to patients
suffering from a severe mental disorder, the metaphor makes the abstract concept
of financial markets more relatable. It suggests that, just as schizophrenia in a
person requires intensive treatment, the market’s behavior also demands urgent
solutions. Additionally, the metaphor highlights the market’s inherent instability,
reflecting the fragmented thought processes and erratic actions typical of the
condition. This aligns with the broader conceptual metaphor Economic Issues
are Illnesses and/or Diseases (Nader 2013,133), reinforcing the idea that economic
problems can be diagnosed, treated, and potentially cured, much like medical
conditions.

The translator’s choice to translate “schizophrenia” directly as doaswidl sladil
(infisam al-shakhsiyya) reflects a deliberate strategic decision influenced by
several factors. From a sociocultural and conceptual perspective, the translator
understands that although the specific clinical details of schizophrenia might
differ in public perception, its core idea as a severe, disorienting mental illness is
universally acknowledged. This shared cultural understanding enables the trans-
lator to trust that the target audience can bridge the conceptual gap, evoking a
similar sense of severity and fragmentation. This cross-cultural understanding
thus helps facilitate the redefinition of the market’s condition. Linguistically,
dpasuill plasil is the exact medical term in Arabic. An alternative could have been
a paraphrase like “a state of complete confusion,” but that would have removed
the metaphor’s clinical strength and diagnostic finality, diminishing its conceptual
power. By keeping the medical term, the translator maintains the intense, urgent
tone of the original.

This diagnostic framing is immediately reinforced by the second metaphor,
“pick your poison,” which highlights the grim choices confronting banks. This
expression suggests that all available options are harmful, inevitably leading to a
negative outcome. The translator’s direct translation, <ly joJI @udl ys1 (ikhtar
al-sum al-khas bik), which literally means “choose your own poison,” accurately
maintains this conceptual meaning. The image of poison is widely understood
to symbolize toxicity and unavoidable harm, emphasizing the severity of the
situation and the certainty of negative consequences. This metaphor depicts
decision-makers as being stuck in a scenario with no good choices, creating a
sense of helplessness that highlights the need for careful strategic intervention.

Together, these two metaphors significantly influence the reader’s perception
by turning abstract economic ideas into concrete, sensory-rich, and emotionally
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impactful images. They boost the persuasive strength of the text, creating a sense
of urgency that encourages readers to recognize the seriousness of economic
issues. The conceptual framework of Economic Issues are Illnesses helps readers
understand the crisis in familiar terms, where selecting the right “medicine” is
essential to preventing a total collapse — similar to a patient who might fall apart
without proper treatment. The translator’s choice to keep both metaphors in their
original form is therefore an intentional decision to preserve the source text’s
complex cognitive and rhetorical strategy, making sure that the full impact of its
diagnostic and warning message is effectively adapted for the target audience.

Example 3 “After huge swings in markets steep falls on Monday and Tuesday, a
rebound on Wednesday, a collapse again on Thursday momentum-

changed again”. (Financial Times 2016)

2By Pl ogy alodl galydl cdlls 3low¥l 8 8,0 SI Oldawdl any”

a3 830 a3 3l 385 el poy o33l Bya yLgidllg eloy )l pgy Juleslg

(Al-Iqtissadia, 2016)

The source text in Example (3) captures market volatility through a series of
opposing metaphors: “rebound” and “collapse” These expressions, though
contrasting, are linked conceptually through the overarching metaphor of A
Company’s Financial State as a Body’s Health, which frames market fluctuations as
the trajectory of a patient’s health. The term “rebound” conceptualizes the market
as a patient entering a positive stage of recovery, suggesting that after a period of
illness (the downturn), signs of improvement are emerging. This mapping from
the source domain of physical recovery to the target domain of market improve-
ment highlights a temporary return to a better state, hinting at the potential for
full stability and growth.

Conversely, the metaphor “collapse” is used to describe the market’s sharp
decline, comparing it to a sudden and catastrophic deterioration in a patient’s
health. “Collapse” is a strong, genre-specific metaphor defined as a “sudden and
dramatic slowdown in economic activity, and its use here highlights the abrupt
and severe nature of the downturn. The translator’s choice to render “rebound”
as ulesdl (al-inte'ash — revival/recovery) and “collapse” as yLgi¥l (al-inhiyar —
collapse) shows a clear understanding of both the source and target languages.
skl is the direct, widely accepted equivalent of “collapse” in Arabic economic
language, ensuring the immediate transfer of its concept and severity. , jledl
meaning “recovery” or “revival,” also serves as a conceptual mirror to “collapse,”
creating a dynamic of oscillation between health and sickness. This metaphorical
pairing portrays a fragile and unpredictable economy, similar to a patient experi-
encing periods of recovery and relapse.
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This entire sequence is based on the concept of “recovery; a metaphor that
appears often in the analyzed data. From a cognitive perspective, the word
“recovery” comes from the conceptual metaphor The Recovery of an Economy is
the Recovery of a Patient (Kovacs 2006, 6). It views economic growth not just as
a numbers increase but as a gradual healing process after a decline. The trans-
lator’s choice of yulexi¥! for “rebound” effectively taps into this broader “recovery”
framework, reimagining the market’s brief upswing as part of a bigger, ongoing
health story. An alternative, nonmetaphorical translation like “a rise in prices”
would show the literal event but wouldn’t place it within this clear, diagnostic
system. By keeping the metaphorical system intact, the translator helps the target
audience see economic changes in concrete, understandable terms, preserving the
persuasive and explanatory power of the original as it prepares the way for more
discussion of market “recovery” in later examples.

The genre-specific metaphor “recovery” is a key part of the Economy is a Body
conceptual system, and (4) and (5) show its flexible use for different economic
targets.

Example 4 “Many had identified Europe, less advanced in its recovery from the
recession that the US, as the place to invest this year”.
(Financial Times 2016)
oo Aol L3 Bascaall Sldsll o Losis J81 Lol Ligsol lgaas ¢ygsesS
i i (Al-Iqtissadia, 2016) .“alall lia ylazzwdl LlSo 3gS3)l

In Example (4), “recovery from the recession” maps the source domain of a
patient healing from a long-term illness onto the target domain of a national
economy emerging from a recession. The text explicitly compares the economic
situations of Europe and the US, portraying them as two patients at different
stages of recovery. The metaphor conceptualizes the recession not just as a numer-
ical decline but as a debilitating disease affecting both economies. The statement
that Europe is “less advanced in its recovery” than the US powerfully frames
the situation in diagnostic terms, suggesting a prolonged and incomplete healing
process for the European economy. This framing is more vivid than a
nonmetaphorical alternative like “Europe’s economic growth is slower;” as it
implies underlying weakness and the need for continued treatment.

The translator’s choice to render “recovery” as el (al-taufi) is a vital deci-
sion. sled! is the direct, widely accepted equivalent in Arabic, used not only
for ph”ysical health but especially in economic contexts. The translator’s choice
is based on the understanding that this is no longer a fresh image but a fixed,
genre-specific term. By employing , ;3le:! the translator makes sure that the full
conceptual meaning of the original metaphor — the story of illness, healing, and
gradual recovery — is smoothly conveyed and understood by the target audience.
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This shift in understanding requires little effort from readers because the term has
become a normal part of the Arabic economic vocabulary.

Example 5 “Oil producers’ group OPEC has said it expects oil prices to recover to 70
a barrel by 2020”. (BBC 2015)

ydas 07 I gy bodsll ymen 3lsi clygl *baarl) §yacnall Joul daliie caB g ©

i (BBC Arabic 2015) 0202 ale Jso.)

The example shows how the same metaphor is applied to a different, more specific
area: commodity prices. Here, the phrase “oil prices to recover” views the
expected price increase as a patient expected to get better after a period of weak-
ness. The source domain of a patient regaining strength is mapped onto the target
domain of rising oil prices. Once again, the translator uses _sle3 (taafi), demon-
strating this term’s strength across various financial contexts. The metaphor has
become so embedded that its translation is almost fixed, whether the “patient” is
a national economy, a stock market, or a commodity price. This consistent trans-
lation approach reflects how common the metaphor is in both the source and
target languages. Choosing to use _8lsi is not just a literal translation; it recog-
nizes a shared mental framework where abstract economic changes are under-
stood through the universal and powerful story of health and recovery.

Example 6 “Wall Street recovered from sharp falls in morning trading but still
closed slightly lower, as oil prices fell sharply”. (BBC 2015)
gl o oM Oleludl el slo g o ey Jog dupygy cdlei®
348 22158 Lle dgasdl Olaledl el lgus) Joladl g sunl plT Jol (el
(BBC Arabic 2015) " &allall baadl ylawsl 8 sldl boglly 551z

Example (6) shows a powerful metaphorical sequence where a sudden crisis is
followed by a healing process, all within the HEALTH/ILLNESS domain. The phrase
“sharp falls” depicts the market’s decline not just as a numerical drop but as a
sudden, traumatic health event, similar to an injury or a serious medical episode.
This immediately portrays Wall Street as a patient experiencing a crisis, which sets
the cognitive stage for the subsequent ‘recovery” This narrative sequence, from
injury to healing, makes the abstract market dynamics more tangible and follows
a widely understood logic.

The translator’s choice to render “recovered” as «élei (taufat) and “sharp
falls” as sl> b (hubut had) is heavily influenced by the strong conventional
use these terms have in both languages. “Recovery” is a genre-specific metaphor
rooted in business discourse, and its Arabic equivalent, , 6lei has become a
fixed, standard term. The translator’s role here is less about creative reimagining
and more about activating a shared, existing conceptual framework. Recasting
the market’s rebound as a patient’s healing happens almost automatically for
the target audience because the word (L,_ean) is already part of their established
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economic vocabulary. An alternative, non-metaphorical phrase like “its value
increased after a significant decrease” would state the fact plainly but would lose
the coherent and persuasive narrative of injury and healing conveyed by the orig-
inal text. By keeping the metaphorical equivalents, the translator maintains the
text’s internal logic and cognitive effect.

This reliance on medical terminology is not limited to describing the condi-
tion of a single entity. The Health/Illness framework is so influential that it extends
to explaining how economic conditions spread, a process that logically introduces
the idea of “contagion” It is commonly understood that “contagion” is a term
related to disease; therefore, it belongs to the medical field and refers to the spread
of a disease from one person to another. The example below illustrates how this
concept can be metaphorically applied to describe a specific economic situation.

Example 7 “The United Kingdom’s Brexit referendum has shaken equity and finan-
cial markets around the world. As in prior episodes of contagious finan-
cial turmoil...”. (Project Syndicate 2016a)
RN UsLb.U.JI Zoxsll* e Basall islaall 8 gyl gl elitaadl IS

L:Sg ‘dlsle Q.Q U[A” @[9&&]9 Mmﬂ[ @'94:‘ Q[S)l 4.:_).:_) U_Q Lu.m u.:_g)_gﬂ[
Ladlall &bl &mh&:bg&u»
(Project Syndicate 2016b)

In Example (7), the use of “contagious financial turmoil” in the source text power-
fully demonstrates how the Health/Illness source domain is used not just to
describe a static condition, but to explain how economic crises spread. The term
“contagious” directly reflects its medical meaning, the transmission of a disease,
applied to the target domain of financial instability spreading from one market to
another. Here, the “financial turmoil” following the Brexit referendum is concep-
tualized as an infectious disease, which immediately conveys a sense of unstop-
pable, uncontrolled spread. This metaphor is based on the idea that Economic
Issues are Illnesses and/or Diseases (Nader 2016,133), and its use is a recognized,
genre-specific feature of financial discourse. Financial dictionaries define “conta-
gion” as a crisis originating in one country and spreading to others, showing how
the metaphor has been fully adopted as technical vocabulary.

The translator’s choice to render “contagious” as dyase (mudiyya) is a clear
and highly effective decision. This literal translation isn’t just a default; it accu-
rately reflects that the concept is similarly powerful and understood in the target
culture. Experts in both languages agree that describing the spread of an
economic crisis as “contagious” is a common and natural linguistic technique.
Therefore, using &;a20 maintains the original metaphor’s cognitive and commu-
nicative power, ensuring its impact and relevance are preserved for Arabic-
speaking audiences.
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This successful literal transfer provides insight into how our cognitive systems
process such metaphors. When a business metaphor from an English text is
translated directly into Arabic and the result feels natural and understandable, it
indicates a shared cognitive reception between the two audiences. This suggests
that the level of conventionality of the business metaphor is similar in both
languages. Many of the health and illness metaphors analyzed so far have become
so common that their metaphorical origins are barely noticeable in either English
or Arabic. This high level of conventionality indicates that readers of both
languages share similar ways of understanding business progress and collapse as
health and illness. Therefore, it can be argued that the use of these metaphors
in business discourse reflects a significant overlap in the conceptual systems of
English and Arabic speakers within this specific domain. This shared cognitive
understanding enables effective and natural translations of these metaphors,
maintaining their intended meanings and implications across both languages.

7.3 Translating English business health and illness metaphors into Arabic
non-metaphor

Based on the data reviewed, only two metaphors from the health/illness source
domain were translated into Arabic as non-metaphors. The following section
examines these metaphors within their specific contexts, explaining why they
were not translated as direct equivalents in Arabic and discussing the implications
of this translation choice.

Example 8 “European Central Bank Chief Mrio Draghi has sought to calm fears
about the health of European banks after a ‘sharp fall’ in their share

prices” (BBC 2016)
oyaziwall Bgliea auad Q.” h,->u|)_s sle Q.&9)9)” 6)5).6” )| u.u.d)&d

Naagesl slacal 5% sl bosa® say S paall ¢ Unill g ol

(BBC Arabic 2016)

Example 9 “He hinted at further monetary stimulus next month as the Eurozone
battled weak investment, sluggish manufacturing growth, geopolitical
risks and heightened uncertainty about the health global economy’.

(BBC 2016)

sedl gzl 1 gaslall (b oS jpnadl Olelyn] o sg3all ol I sladg ©
sibs piadl ¢ b gai 3BLIg ylazzwdl jhds gysdl dlaia aglds 3], all
oo ol gLl 83l e Jos 1 s 481yl Jbolsiall s clls
i (BBC Arabic 2016) ."_allall stazsyl ¢ Loy

Examples (8) and (9) demonstrate a clear shift in translation strategy, where
the translator chooses to represent the highly conventional metaphor “health”
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as a nonmetaphorical equivalent. In both cases, the source text uses “health” —
initially to describe the condition of European banks and later the global economy
— drawing on the familiar conceptual mapping where an Economic Entity’s State
is likened to a Body’s Health. This metaphor frames the financial situation in terms
of wellness and stability, utilizing the same cognitive system seen in earlier exam-
ples like “healthy levels” It helps readers understand a complex economic condi-
tion through the familiar and universally recognized concept of physical health.

However, in both translations, the term “health” is translated as g54 (wad’)
or ¢ Lol (awda)) — literally “situation” or “conditions.” This choice intentionally
moves away from the source text’s metaphorical framing, and the reasoning
behind it can be understood through several overlapping factors.

From a textual perspective, the translator may have prioritized clear, straight-
forward meaning over deeper conceptual ideas. The term g5 is a neutral, general
signifier that accurately conveys the core meaning — the “state” or “condition”
of the banks and the economy. This approach, known as converting metaphor
to sense, ensures that no reader, regardless of their familiarity with economic
language, could misunderstand the message. The translator might have viewed
the metaphor as potentially unnecessary or found the nonmetaphorical meaning
more important in this context, choosing to communicate only the factual aspect.

However, this choice involves a significant tradeoff. By choosing a
nonmetaphorical term, the translator actively reconceptualizes the source
message, removing its diagnostic and biological connotations. The original
“health” suggests a system that can be well or ill, strong or weak, and requires care
to stay that way. The translated “conditions” is static and neutral; it eliminates the
entire story of vitality, potential illness, and the need for preventative or curative
actions that the health metaphor offers. This is especially important considering
that “health” (4>wo — siha) and “healthy” (_,>wo — sihhi) are highly conventional-
ized in Arabic economic discourse. )

Therefore, the translator’s choice is not a “failure,” but a strategic decision that
favors semantic neutrality over cognitive and rhetorical impact. While the literal
meaning remains intact, the deeper conceptual layer is lost. An alternative trans-
lation using d>wo (sihha) would have kept the conceptual coherence within the
larger discourse on economic “illness” and “recovery.” The choice of &9 (wad’)
breaks this connection, treating the statement as an isolated piece of informa-
tion instead of part of a broader, metaphorically consistent narrative. This shows
how two different translation options — one metaphorical, one not — can both be
viable but lead to very different interpretations of the original text, changing how
the target audience is encouraged to understand the economic situation.
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Example 10 “Sports clothing maker, Under Armour tumbled 7% after Morgan
Stanley cut its rating of its shares to ‘underweight’”.
(Project Syndicate 2016a)
0lesse pas ge dall 87 dbll puplal 9030 sl &Sy agul wlaag
7ol sget I iSya)l agusd ™ ilasdl Gigadl Ll
(Project Syndicate 2016b)

This example illustrates the genre-specific metaphor “underweight,” a term that
shows how abstract financial ratings are rooted in the more tangible experience
of physical health and weight. The source text uses “underweight” to describe a
stock rating, triggering a conceptual mapping from the source domain of insuf-
ficient body weight to the target domain of a stock’s expected performance. In
financial terminology, “underweight” is part of a comparative system alongside
‘equal weight” and “overweight,” advising investors to reduce their holdings in a
stock anticipated to perform worse than its industry peers. The metaphor effec-
tively communicates a state of being below a desirable or standard level.

The translator’s choice to render “underweight” as ;wl y& (ghayr aamin
— “unsafe”) marks a major act of reconceptualization. Instead of keeping the
original metaphor or finding a similar one, the translator has shifted the entire
conceptual framework. The original text is based on the Stock Performance is
Body Weight system, while the translated version aligns with a Financial Invest-
ment is a Physical Journey/Space system, where safety and risk are central
concepts. This decision can be examined through several parameters.

From a pragmatic perspective, the translator may have focused on conveying
the immediate consequence of the rating rather than its technical meaning. For
an investor, an “underweight” rating suggests risk; the stock is an “unsafe” bet.
By translating the implication directly, the translator makes the practical advice
immediately clear to a general audience, possibly sacrificing technical accuracy.
This approach is common when the translator acts as a cultural and informational
mediator, deciding that the “why” (it’s below standard) is less important than the
“what to do” (avoid the risk).

However, this reconceptualization has significant effects. It separates the term
from its related terms, “overweight” and “equal weight,” disrupting the internal
consistency of the rating system. An alternative, more straightforward translation
such as iseb el (tagyeem daeef — “weak rating”) or ool o J81 s
! (a more literal but technical translation) would have preserved the original
conceptual link to inadequacy or being below a benchmark. While .yl y.&
(“unsafe”) is a valid interpretation of the rating’s outcome, it does not translate the
metaphor itself. It replaces a comparative judgment with a binary assessment of
risk.
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This choice emphasizes a key tension in translation: balancing the preser-
vation of the source text’s conceptual world with clearly conveying its practical
implications to the target audience. The translator has chosen the latter, a strategic
decision that makes the text easier to understand but also reduces its specialized,
metaphorical meaning. This shows that translation is not just a linguistic transfer
but a complex process where translators consider various factors — such as textual
coherence, audience knowledge, and perceived communication goals — to adapt
a message for a new context.

8. Conclusion

This study has examined how health and illness metaphors in English economic
discourse are translated into Arabic, using examples from major news outlets.
From the perspective of cognitive metaphor theory, the analysis shows that these
metaphors are not just stylistic embellishments but essential cognitive tools that
shape how we understand abstract economic concepts. Metaphors such as healthy
levels, recovery, contagion, and underweight form coherent narratives that present
complex financial issues in universally relatable terms of physical health, sickness,
and treatment.

The analysis revealed two main translation pathways. The first, and most
common, involves translating the source metaphor with a direct metaphorical
equivalent in Arabic (e.g., recovery into _8ls3). This approach proves highly effec-
tive when the underlying conceptual rﬁapping, such as an Economy is a Body,
resonates strongly across cultures and the linguistic expression is conventional in
both languages. In these instances, the translator successfully maintains the source
text’s cognitive and rhetorical power, enabling the target audience to engage with
the same rich, diagnostic narrative.

The second pathway involves a deliberate reconceptualization, where the
translator replaces the source metaphor with a nonmetaphorical equivalent or
shifts the conceptual domain entirely (e.g., translating health as “conditions” or
underweight as “unsafe”). These choices are not failures but strategic decisions
that prioritize different communicative goals, such as ensuring immediate deno-
tative clarity or highlighting the practical consequences of a financial rating for
a general audience. However, this strategy comes at a cost: it often flattens the
conceptual depth of the original, dissolving the coherent narrative established by
the metaphorical system and severing its connection to other related metaphors
within the discourse.

Finally, this study concludes that translating business metaphors is a complex
decision-making process involving a dynamic interplay of linguistic, textual, and
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sociocultural factors. The translator’s choice is not just a simple binary between
“right” and “wrong,” but a carefully considered tradeoft between maintaining
a source text’s conceptual world and adapting its message for a new context.
Effective translation in this area requires a deep understanding not only of the
linguistic terms but also of the powerful cognitive work that these metaphors
perform. Future research could expand on these findings by empirically testing
how audiences receive different translation strategies and conducting long-term
studies on how business metaphors become conventionalized in Arabic. Addi-
tional comparative analyses across other conceptual domains, such as War or
Journeys, alongside cognitive research into translators’ decision-making
processes, would also provide valuable insights to the field.
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Résumé

Cette étude analyse la maniere dont les métaphores de la santé et de la maladie en anglais sont
traduites en arabe, a partir dexemples tirés de la BBC, de Project Syndicate et du Financial
Times dans le contexte du discours économique. En mobilisant la théorie de la métaphore
conceptuelle, elle examine les expressions métaphoriques liées a la santé et a la maladie dans
les textes financiers, en explorant leur role dans la construction des idées économiques et en
évaluant l'efficacité de leurs traductions en arabe. Létude met en évidence I'importance cruciale
de ces métaphores pour exprimer des situations économiques complexes et souligne leur perti-
nence dans les débats économiques en anglais comme en arabe. Les résultats montrent que si les
traductions littérales préservent souvent le sens métaphorique, certains traducteurs optent pour
des équivalents non métaphoriques, ce qui peut modifier I'impact et la clarté des métaphores.
Les conclusions insistent également sur la nécessité d’'une équivalence cognitive en traduction
métaphorique et proposent des approches visant a améliorer la compréhension mutuelle des
concepts économiques entre langues, afin de garantir la transmission du sens voulu. Létude
conclut que la réussite de la traduction de ces métaphores suppose une prise de conscience de
leurs fonctions cognitives et des implications propres au genre discursif; les stratégies doivent
chercher a préserver le noyau conceptuel des métaphores pour communiquer efficacement avec
des publics experts comme non experts.
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